                                          Charles W. Wassberg, CIC

Chuck was born and raised in a little iron ore mining town in the Upper Peninsula of Michigan. It was there that the values he practices today were introduced to him and took hold.

After graduating from Negaunee High School in 1966, he entered Michigan State University, where he graduated in 1970, with a degree in Risk Management and Insurance.

In the Fall of 1970, Chuck interviewed, and took a job with a small regional company (it is the only job interview he has ever had.)

Chuck started out learning to rate and quote all lines of Commercial Insurance, then he entered the Field as a Marketing Person, first in Southern Ohio from 1971-1973, then in Eastern Michigan from 1973-1975.

In 1975 he took a promotion to Commercial Property and Inland Marine Underwriting Supervisor in the company’s Regional office.  In 1977 he was promoted to Regional Underwriting Manager over all forms of Commercial Lines and Personal Lines.

In 1981 Chuck was promoted to the position of Regional Vice President of their Southwestern Regional Office in Dallas, Texas where he remains to date.

Chuck earned his Certified Insurance Counselor (CIC) Designation in 1992.

He was promoted to Senior Vice President in 2006, the first and only Regional Officer to earn that position in the history of his company

Chuck began observing and noting various trends of Industry Barometer Categories in 1984, adding to and up-dating them annually. In 2006, began putting his findings into a book, which he is in the process of having published.

This led to his ground-breaking The Third Wave concepts, documenting where the agency business is heading.

With “The Future” being Chuck’s area of expertise, he began speaking on the topic of The Past, Present, and Future Of The Independent Insurance Agency in 2005.

This interest in Future Trends led him to author and begin speaking on Future Selling In The Third Wave . . .  what it will look like and how it will differ from today’s traditional (Second Wave) selling.

His current area of interest is entitled “Enhancing Agency Value” . . . by becoming a 20% (Profit) Agency. It is a complete re-invention of how an agency functions.

