RON KUNITZKY

Ron Kunitzky founded Geyser Marketing Group in 2003 as a result of his unwavering belief in the power of Partnership Marketing. Over the years, Geyser Marketing Group has successfully partnered brands in many verticals including finance, eco‐friendly, health & eye‐care, publishing, technology, e‐commerce, retail and B2B services, and as a result having created incremental streams of revenue which have generated millions of dollars of growth for clients. 

Ron’s expertise in Partnership Marketing transcends borders. Ron grew AOL UK’s partnership marketing business from 20% to nearly 60% of the overall contribution to subscriber acquisition in just two years from 2001 to 2003. Today, Geyser Marketing Group clients are leading national and international brands including Cisco for Small Business, Coastal Contacts, Rogers Publishing Ltd., the CICA, MBNA‐Bank of America, and Google. 

Ron recently keynoted the Meredith Corporation Partnership Marketing Summit in New York in November 2010 and was a speaker at the eMetrics Marketing Optimization Summit in Toronto in April 2010 and has given webinars in collaboration with organizations like Artez Interactive and the NFIB as well as in‐house training workshops to employees of crown corporations such as Export Development Canada. 

Ron is the author of "Partnership Marketing ‐ How to Grow Your Business and Transform Your Brand through Smart Collaboration” which was published in December 2010 by Wiley. He has been featured in The Sponsorship Report as well as Marketing Magazine and The Marketer and is a member of the Canadian Marketing Association's Faculty of Lecturers where he regularly gives seminars on Partnership Marketing to audiences from companies such as CIBC, Fairmont Hotels, Computershare, Priszm Brands (Pizza Hut & Taco Bell), Aeroplan, University of Toronto, Suncor Energy, Manulife, Harlequin, Air Miles, and the Ontario Lottery and Gaming Commission.

