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Introduction



There are 2 steps to being
sustainable consumers

1. REDUCE THE QUANTITY OF 
OUR CONSUMPTION

2. INCREASE THE QUALITY OF 
OUR CONSUMPTION



I’ll focus on quality today, 
then come back to quantity

1. REDUCE THE QUANTITY OF 
OUR CONSUMPTION

2. INCREASE THE QUALITY OF 
OUR CONSUMPTION



Democracy And
The Global Economy 

! Democracy is essentially a way to disperse 
power and keep it accountable. Money is a 
form of power.

! The average U.S. family casts an estimated 
22,000 votes ($) per year that directly influence 
global conditions.

! Our collective buying patterns in the US (i.e. 
consumer spending) drive roughly 2/3 of our 
economy (the largest economy on the planet).



Sustainability Is Not Just
About The Environment

! Human Rights
! sweatshops, developing 

world, child labor

! The Environment
! global warming, renewable 

energy, waste

! Animal Protection
! factory farming, animal 

testing, habitat

! Community Involvement
! local businesses, family 

farms, growth

! Social Justice
! fair wages, health & safety, 

discrimination



A to F Grades for Companies
! B Corporation
! Berne Declaration
! Better Business Bureau
! Business Ethics Magazine
! Business For Social Responsibility
! Caring Consumer
! Center For Public Integrity
! CERES Principles
! Clean Clothes Campaign
! Clean Computer Campaign
! Climate Counts
! Co-op (Green) America 
! Cornucopia Institute
! Corporate Accountability International
! Corporate Knights
! Council On Economic Priorities
! Corpwatch
! Covalence Ethical Quotation System

! Ethical Consumer
! Ethisphere
! Fair Trade Federation
! FTSE4Good Global Index
! Global Sullivan Principles
! Greenpeace
! Hoover's Online
! Human Rights Campaign
! Multinational Monitor
! Natural Resources Defense Council
! Organic Consumers Assn
! Responsible Shopper
! Silicon Valley Toxics Coalition
! Social Venture Network
! Transfair USA
! Union Of Concerned Scientists
! US Environmental Protection Agency
! World Environment Center
! World Wildlife Fund
! WorldBlu Democratic Workplaces

75 data sources with 30+ years of data.(1987-2018)



EXERCISE #1

TEST YOUR 
GREENWASHING

DETECTOR:

WHICH COMPANIES ARE
TELLING THE TRUTH?



GREEN OR GREENWASHING?



GREEN OR GREENWASHING?

F



WHO CAN 
YOU 

TRUST?

CHOOSE
ONE



B+

F

WHO CAN 
YOU 

TRUST?

CHOOSE
ONE



AQUAFINA
A

EXAMPLE OF AN
EVERYDAY PROBLEM:

WATER



AQUAFINA A



AQUAFINA



THE DATA BEHIND:
BOTTLED WATER

! Ethisphere
! World’s Most Ethical: 6 yrs

! Environmental Prot Agency
! Green Energy Awards (x3)

! Council on Economic Priorities
! Overall GPA: 3.6

! Multinational Monitor
! 10 Worst List: 1994

! Ethical Consumer
! Current Intl Boycotts: 1

! Ethisphere
! World’s Most Ethical: 0

! Environmental Prot Agency
! (not listed)

! Council on Economic Priorities
! Overall GPA: 2.8

! Multinational Monitor
! 10 Worst List: 1998, 2001, 2004

! Ethical Consumer
! Current Intl Boycotts: 5

DASANIAQUAFINA
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. SOURCE' YEAR' TYPE' COCA'COLA' SCORE' PEPSI' SCORE'
'
'

' ' ' ' ' '

Responsible'
Shopper'

2012'
A;F'
Grade'

F' ;2.0' F' ;2.0'

As'You'Sow:'
Beverage'
Recycling'

2011'
A;F'
Grade'

2.73'
(B;)'

0.5'
2.83'
(B;)'

0.6'

Greenopia:'
Eco;Rankings'

2012'
1;4'

Leaves'
1' ;1.0' 1' ;1.0'

ALEC'
Membership'

2012'
Current,'
Former,'
Never'

Former'
Member'

;2.0'
Former'
Member'

;2.0'

Center'for'
Public'
Integrity'

1998;
2012'

Lobbying'
$'

$6'million' ;0.4' ;' 0'

Corporate'
Knights:'100'

Most'
Sustainable'

2005;
2012'

List' 2006;2011' 1.0' 2005' .1'

EPA:'Green'
Power'
Award'
Winner'

2001;
2011'

List' ;' 0'
2007,'2008,'

2009'
1.5'

EPA:'Top'50'
Green'

2010' List' ;' 0' 2010' 1.5'

EPA:'100%'
Green'Power'

2010' List' ;' 0' 2010' 1.5'

Covalence:'
Best'Ethical'
Rankings'

2005;
2009'

List' ;'
0'
'

2008' .1'

Multinational'
Monitor:'10'
Worst'List'

1990;
2008'

List'
1998,'2001,'

2004'
;5.7' 1994' ;1.4'

Human'
Rights'

Campaign:'
Equality'
Index'

2012' 0;100'
100'
(6'yrs)'

2.5' 95' 1'

Council'on'
Economic'
Priorities:'
Overall'GPA'

1994' 0;4' 3.4' 1.0' 3.4' 1.0'

Council'on'
Economic'

2000' 0;4' 2.8' ;.5' 3.6' 1.5'



. Council(on(
Economic(
Priorities:(
Top(GPA(

2000( List( 8( 0( 2000( 2.0(

Council(on(
Economic(
Priorities:(
Top(10(in(
Issue(Area(

2000( List( 8( 0( Environment( 1.0(

CERES:(
Members( 2012( List( Member( .5( 8( 0(

CERES:(
Climate(
Change(

2008( 08100( 65( 1( 9( 81.2(

Climate(
Counts:(
Climate(
Change(

2010( 08100( 75( 0.8( 70( 0.7(

World(
Environment(
Center:(

Sustainability(
Awards(

2009( List( 2009( .5( 8( 80(

Global(
Sullivan(
Principles:(
Signatories(

2010( List( Signatory( .3( Signatory( .3(

FTSE(4(Good:(
Global(Index( 2009( List( 2009( .5( 8( 0(

Ethisphere:(
World’s(Most(

Ethical(
Companies(

20068
2012( List( 8( 0(

2007,(2008,(
2009,(2010,(
2011,(2012(

2.2(

Business(
Ethics:(100(
Most(Ethical(
Businesses(

20018
2010( List( 2008,(2009,(

2010( 1.1(
2004,(2006,(
2007,(2008,(
2009,(2010(

1.9(

Ethical(
Consumer:(
Current(

Boycotts(List(

2012( Lists(

Corp(Acct(Intl(
War(On(Want,(
Columbia(

Solid(Cmpgn,(
India(

Resource(Ctr,(
Organic(

Consum(Assn(

87( Corp(Acct(Intl( 82(



. Ethical(
Consumer:(
Ethiscore(

2012( 0520( 4( 52.0( 4.5( 51.8(

Cornucopia(
Institute:(
Organic(
Integrity(

2008( 054( 5( 0( 2( 1.0(

Ethical(
Investment(
Research(
Services:(
Least(

Responsible(
Advertising(
to(Children(

2006( Rank(List( 4th(of(7( 50.5( 2nd(of(7( 50.9(

Center(for(
Science(in(the(

Public(
Interest:(Junk(

Food(
Marketing(to(
Children(

2010( 054( 2.3( 0.2( 2.3( 0.2(

( ( ( ( ( ( (
TOTAL( ( ( F( 511.2( B( 5.8(

(
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Sustainability Is Not Just
About The Environment

! Human Rights
! sweatshops, developing 

world, child labor

! The Environment
! global warming, renewable 

energy, waste

! Animal Protection
! factory farming, animal 

testing, habitat

! Community Involvement
! local businesses, family 

farms, growth

! Social Justice
! fair wages, health & safety, 

discrimination



Balancing 
Theory And 
Practice In 

Ethical 
Consumption



IN CONCLUSION

Buy less, buy better:

1. Buying quality typically costs more (save)
2. Buying quality often lasts longer (worth fixing) 
3. Buying used takes more time, effort (e.g. etsy)
4. Buying fewer, quality, used...wastes less

Waste less



REDUCE THE QUANTITY,
RAISE THE QUALITY

Buy less, buy better:

1. Buying quality typically costs more (save)
2. Buying quality often lasts longer (worth fixing) 
3. Buying used takes more time, effort (e.g. etsy)
4. Buying fewer, quality, used...wastes less

Waste less



WHAT TO DO 
RIGHT NOW



1. CHANGE THESE FIRST



2. AVOID THESE COMPANIES



3. SEEK OUT THESE 
COMPANIES



4. USE THE WEBSITE



5. GET A BOOK



6. DOWNLOAD THE APP



7. DOWNLOAD THE OTHER 
SMARTPHONE APPS



CITIZEN-CONSUMER 2.0

= BROADEN YOUR ENGAGEMENT = 

1. POLITICAL     (REPRESENTATIVES)
2. ECONOMIC                 (COMPANIES)
3. INFORMATIONAL (MEDIA SOURCES)
4. ENVIRONMENTAL (ALL OF US)

First Transparency, Then Accountability



Thank you for your commitment

More details available:            Email me at:

www.betterworldshopper.org ejones@holycross.edu


