My Philosophy of Speaking

“To fill the unforgiving minute with 60 seconds worth of distance run.”  That’s a line from a Rudyard Kipling’s poem. It summarizes my work ethic. I believe so strongly in my responsibility to craft a presentation that represents the current reality of an organization or an association.  As a speaker, I take an audiences’ time—the only commodity that cannot be regained.  They must walk away feeling the time was more-than-well spent.

I try and live in the world of my client, speak their language, understand their anxieties and their hopes. Everything is contextual. With that as a key-underpinning, my programs all serve to leave people thinking about the possibilities and power they hold inside: power to lead, power to design a life of their choosing, power to recognize the possibilities for a higher level of human interaction, and power to ultimately believe that their presence on this earth makes a difference.  

I believe in the wisdom of my audience and that my job is to help them reconnect with that wisdom.  By using humor, fun, meaningful interaction, up-to-the-minute ideas derived from current business, and by being a solid storyteller and actor of the human experiences we all share, people discover their own wisdom.   

For example, when I wrote my book—the first book ever published on the notion of work/life balance AND finding the true work of our lives—I created sailing as a metaphor.  Now, audiences suddenly become aware that the traditional pan scale of balance is a mental model that destines all for failure.  They become aware of ideas like shifting with the wind, tacking, navigating a course, and living with the variance of wind and water.  Thus, life becomes phases and each one of us has our different phases.  People leave encouraged by this notion.

No program is ever quite the same because no audience is the same. The value is that everyone in the audience will walk away with not only having heard the words but knowing what to do with the words through my actions, my caring and follow-through.

It’s the only way I know how to do business. 
