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Also by Derek Daly

Race to Win by 
Derek Daly offers 
fresh insight on why 
some racing teams 
and drivers succeed 
so brilliantly while 
others, even those 
who seem packed 
with potential, fail. 
It has been recently 
updated with information and analysis of 
today’s fastest drivers. After a remarkable 
racing career that spanned nearly two 
decades, Derek Daly turned his attention 
to the mechanics of success. He has 
parlayed his experience and hard-won 
understanding into a phenomenal second 
career teaching the principles of high 
performance to audiences throughout 
the auto racing and business worlds. This 
book offers readers the benefit of Daly’s 
insight—and a rare inside look at world-
class auto racing. Drawing on his original 
research and firsthand experience with 
some of the legends of professional auto 
racing—including Rusty Wallace, Roger 
Penske, Mario Andretti, and A. J. Foyt—
Daly discusses why some individuals and 
teams fail to reach their potential while 
others become successful and famous. 

A complete course in winning, the 
book outlines the six key aspects of 
becoming a successful race car driver. 
Daly points out the different strengths 
and weaknesses among different drivers; 
and accordingly, he emphasizes the 
importance of creating an environment 
that takes advantage of these differences. 
As entertaining as it is instructive, his 
book will open a world of possibilities to 
race drivers, motorsports fans, and anyone 
who wants to know what it takes to win.

About the Author

Derek Daly’s professional racing 
career spanned seventeen years, and 
his experiences are nothing short of 
breathtaking. 

Born in Dublin, Ireland, to a middle-
class working family, Derek found his 
career path at the age of twelve, when he 
attended his first auto race. In 1978, he 
made his Formula One debut, and two 
short years later Derek was ranked tenth 
in the world. In 1983, he made his first of 
six starts in the Indianapolis 500. In 1984 
he was almost killed in a 200-mile-per-
hour crash at the Michigan International 
Speedway. After fourteen surgeries and 
three years in therapy, he returned to full-
time racing. He won the Sebring 12-hour 
race, twice, in 1990 and 1991.

In 1985 Derek started a ten-year 
association with ESPN as a motorsports 
color analyst. USA Today called him 
“the best new face on sports television.” 
IndyCar Racing magazine voted Derek 
“the most popular motorsports television 
announcer.” Moet & Chandon champagne 
awarded Derek the Joules Goux Award 
for his outstanding contributions to 
motorsports television. In 2000 he 
received the Hall of Fame Award from 
Motorsport Ireland for his leadership of 
Irish motorsports.

Derek is CEO and founder of 
MotorVation, a unique provider of 
consulting and experiential learning 
solutions.DE R E K  DA LY
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In the eighties, good was usually good enough to 
succeed in motorsports. Technology then crept 
into every part of life in the mid-to late 1990s. This 
forced successful teams to shift from good to great. 
After the first decade of the twenty-first century, 
ever increasing regulations once again made it 
more difficult for race teams to succeed. Suddenly, 
great was even being challenged. Successful teams 
were forced to be more deliberate and exact.  
A small number of teams began to dominate the 
sport because they were able to shift from great to 
EXTRAordinary.

In this book, Derek Daly, a former race car 
driver, founder of a high-end racing school, and 
an award-winning motorsports TV analyst, closely 
details how similar changes in the business world forced successful companies to 
become EXTRAordinary. Without the right attitude, leadership, and ability to out-
think the competition, both race teams and businesses can fall to the back of the 
pack. If you want to learn how elite race teams stay at the front of the race, and how 
some of the same concepts can translate into making your business EXTRAordinary, 
start reading the pages inside this book.
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